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Special Report on ASEAN Tourism 

T he regional economic crisis has focused atten­
ti o n o n the ro le that travel and tou ri sm ca n 
play in facilitating a recovery through its pow­

erful foreign exchan ge ge nerating potential. H ard 
times have forced regio na l1l 3tio na l tourism organisa­
tions to rake a hard look at their individual a nd collec­
tive marketing stra tegies, leading to co nsid e rabl e 
outside- the-box creativity, forging of new partnerships 
and a rekind ling of o ld ones. 

Fo ur o f th e nin e cou ntri es o f th e Associat io n of 
Southeast Asian Na ti ons o utlined their st rategies and 
poli cies in media p resentation s a t the J an uar y 1999 
ASEAN Touri sm Fo rulll ill Sin gapore. This issue of 
I&T highli ghts some significant exa mples of rhe inno­
vat ion s as ASEAN seeks to rega in its o nce lofty posi­
tion on the glo ba l travel and tourism stage. 

Main Strategies for Indonesian 
Tourism Recovery 
• Empowering small and medium-scale entrepre­

neurs and coopera tives 
• Encou raging private initi atives (with the govern­

ment stee ring rather than rowing) 
• Creatin g con ducive clim ate to st rengthen private 

initiative 
• To se rve, no t to be served (motto fo r service per­

sonnel, both government a nd priva te) 
• Touri sm prom oti on should be conducted by all 

parties 
• Coordinat ion (rewa rdin g rather than blaming) 
• Deregu lari on of li censin g process and el iminating 

the " high cost economy" 

Indonesia - Vital Statistics 
• Indonesian visito r arriva ls 1998: 4.60 mi lli on, 

dow n from 5. 18 milli on in 1997 

• Ir;donesian touri sm e;::.rnings in foreign excha nge : 
US$4.7 billion, dow n frolll 5.4 billio n in 1997 

• Indonesia_n hotel roo m coum as o f June ]998: 
185,637 rooms in 6,768 hotels, lip from 152,467 
room s in 5,552 horels in 1995 

• Indonesian weekly a ir sea t capacity at the end o f 
1998: 162,762 from 540 weekly flights, down 
from 273,294 seats and T il fli ghts in 1997 

Indonesian Recovery Programme 
W hil e most Ind onesians do not di sagree that rh eir 
co un try has its share of probl ems, they do agree that 
th e inte rna t io na l co nsum e r med ia ha s exace rba ted 
them by reponing ma ny eve nts unfairl y a nd our of 
context. H ence, adop ting th e it-takes-o ll e- to-catch­
o ne ph il osophy, the Indo nesia n to uri sm indu stry has 
made media fa mil iar isa tion tr ips a lin chpin of its 
recovery programme. More than 40 trad e a nd co n­
sum er journa li sts fro m Germany, France, the UK and 
the Netherlands, Indonesia's most productive markets 
in Euro pe, have been hos ted in two batches so that 
they ca n report back <:1Cc tlrarcl y on rhe rl.:!al 3iruali oll . 
Says Ind ones ia's new D i recto r-Genera I of Tou ri sm 
I. Gede Ardika , "Th e vo lat il e situa t ion of th e pas t 
yea r .. . [ha s] rece ived negative press ove rseas and, 
th ough loca li sed in J aka rta a nd so me other citi es, 
[hasl g iven the impress io n that the who le country is 
unsafe. Actu a ll y. Bali a nd most touri st destin a ti o ns 
have rema ined sa fe a nd secure. " 

SIA Resumes Support 
Sin gapo re Ai rlines is to give about S$2 million worth 
of suppo rt to get the Indones ia n to uri sm industry 
moving agai n. Both SIA a nd its subsid iary SiJ kAi r have 
a ma jor interes t in Indo nes ia , whose geographi ca l 
diversity and 23 internation al airports provide a back­
drop for Singapo re's n10no-destination status. The twO 
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counrries also have a bilateral aviatio n agreement con­
sidered quite progressive by ASEA N stand ards. SIA's 
sup port wi ll include t ickets and excess baggage 
all owa nce for more than 100 overseas ro ur operators 
and travel writers to visit Indonesia and for Indonesian 
tour operators a nd hoteli ers to parti cipate in interna­
tio nal trade shows. SIA will also fl y o ut a n Indo nesian 
cultural tro upe to ITB. In Jate 1998, SIA launched a 
Bali Spectacular holiday package in the United Srares, 
Europe and Asia, backing it with 5$1 million wo rth of 
advert ising and pro motional support. 

Cumulative Arrival s' (mn) by Month, 1997 and 1998 

Indonesia 

January 
February 
March 
April 
May 
June 
July 
August 
September 
October 
November 
December 

1997 

304,488 
622,857 
997,807 

1,326,220 
1,653,136 
2,038, 173 
2,444,843 
2,852,826 
3,250,747 
3,574,412 
3,891,556 
4,242,205 

1998 

285,510 
547,768 
822,510 

1,111,324 
1,337,082 
1,634,394 
1,943,715 
2,295,307 
2,620,594 
2,953,911 
3,252,861 

N/A 

Source: Oepl of Tourism, Arts and Culture, Indonesia. ·Alr arrivals only. 

Cumulative Arrivals (mn) by Month, 1997 and 1998 

Philippines 1997 1998 

January 177,662 186,332 
February 351,569 360,330 
March 533,282 548,130 
April 705,850 724,360 
May 867,152 885,041 
June 1,038,356 1,046,611 
July 1,225,548 1,222,414 
August 1,409,822 1,392,095 
September 1,582,031 1,557,680 
October 1,770,239 1, 731,880 
November 1,988,829 1,932,248 
December 2,222,523 N/A 

Source: Dept. of TOUrISm, PhilipPines 

Note: The charts above arc based 011 cumulative rorals for 
1997 a nd 1998. In other wo rds, wh ile the a rri va ls a r J anuary a re 
for that mo nth only, t he a rri va l fi gures at February are for 
J:lIluary pillS February, ar rival figures at IvLt rch are for } lIluary 
plus Febru:uy p illS M.arch, etc. This allows tiS ro consider the 
overa ll [rend for each desrinar ion as rhe year progressed. 

The Power of VFR 
Singapore : In 1997, Sin ga pore's tou ri sm analysts 
di scovered that 406,000 visito rs, o r about 5.64 percent 
o f the tota l, came to visit fri end s and relatives (VFR). 
As a word-of-mo uth sa les pitch is generally known to 
be t he best fo rm of adve rt isi ng, part icularl y fro m a 
fam il y mem be r o r fr ie nd , th e Sin gapore To urism 
Boa rd ca me up with a Friends of Singapo re (FoS) pro­
gramm e. Thousa nd s of Ayers were mail ed to cus­
to me rs of the loca l telcph o ne compa n y Sin gTe l, 
expatriate clubs in Singapo re and loca l groupings ask­
ing members to <lppl y for an FoS passport. Arrival and 
departure detai ls of at least two visi ting friends or rel­
atives had to be provi ded to obta in a passpo rt ;) nd 
avail of a ra nge of special offers and discounts to var­
ious at tra cti o ns, shops an d hotels. A bonus po ints 
scheme was also incl uded to encou rage Illore frequent 
patronage. Dispatch of the fl ye rs began on November 
15, J998 and will co ntinu e until May 15, 1999, T he 
STB is hopin g for a t least a 50 percent increase in the 
nu mber of VFR travelle rs in 1999. 

The Philipp ines: The Philippines Departmenr of 
Tour ism estimates th e re are three milli o n F ilipi nos 
wo rkin g abroad. Not o nl y do th eir remittan ces co n­
stitute a ma jor source of fo reign exchan ge c;) rnin gs, 
but the DoT nO\", believes they ca n "co nstitute a vast 
ma rkct ing network." Th e idea is to get the ove rseas 
Fil ipi nos, espec iall y the mllsic ians, to recom mend the 
Philippines as the next ho lid ay d estina ti on to their 
em ployers and patrons. Deta ils of the scheme are still 
be in g wo rked o ut but it has the full ba cking o f 
President Joseph Estrada. 

Do-It-Yourself Fam Trips 
Fam il ia risat ion trips for travcl agents a re usuall y st ruc­
tu red and regim cn ted . No longer. Th e Singapo re 
Tourism Board, figur ing tha t travel agents can best sell 
to free and independent trave ll ers if they becomc free 
and independent themselves, has unbund led its agent 
fa mili ar isatio n tr ips. Agents wis hin g to check o ur 
Si ngapo re ca n now do so whenever they wa nt rather 
tha n wai t for a n org~lJ1i 5cd tr ip to come a long. Ar med 
with a Fun Pak of free entrance coupons to dozens of 
attract ions, they ca n a lso do whatever they want, espe­
cia ll y check ing out places thei r clients may wa nt to 
visit. Hotel s are chi pping ill with free rooms, th e 1\11as5 
RapidTran sit with a free so uveni r t icket and a irlin es 
wi th discou nted fares.Age nts need to app ly fo r t he 
FunPa k, which is ava il able on ly unt il September 30, 
1999. The STB is hopi ng to genera te anorher 3 ,000 
travel agents over and above the 2,500 it hosts a nnuall y. 
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Philippines Stresses Research 
Ma rket resea rch is no\v an indi spensa bl e pa rt of the 
Philip pin es touri sm rev iva l progra mm e ca lled 
" Redi scovery. " In the first sll ch piece of research con ­
du cted am o ngst vis ito rs las t year, 61.7 perce nt o f 
respondents cited friends, relatives and business asso­
ciates as their mai n so u rces o f info rm at ion o n th e 
countr y. Trave l boo ks/gui deboo ks/directo ri es we re 
cited by l5 .6 pe rcent with onl y 10.5 perce nt citin g 
travel agents and an even lower 3.2 percent citing trav­
el brochures/posters. 

Broadening Partnerships 
A progra mm e offered by Shell Phi li ppines to let its 
na tionwide gas sta tions se rve as to uri st in fo rm a ti on 
centres refl ects ye t another broadeni ng o f the pa nner­
ship between the touri sm ind ust ry and other sectors 
o f th e eco nom y. The Phi lippi nes D epa rtm ent of 
Touri sm expects othe r o il compa nies to jo in t he 
e ffo rt. Man y o il compa ni es regio nwid e a lso print 
roadm aps and other tourism li terature, in the process 
id entifying locations of th eir respecti ve gas sta tion s. 
Next poss ibl e step: t rain in g gas statio n attendants in 
the a rt o f helping visitors get around . 

Thailand - A Leader of the Pack 
The Tourism Autho ri ty o f T hailand is citing these six 
reasons fo r hit ting its 1998 target of 7.7 mill ion visitor 
a rrivals: 

• The deval uation of the cUlTency from 25 baht to 
about 35 baht to the U.S. do ll ar made Tha il and 
good va llie fo r money in its major overseas ma rkets 

• The country rema ined poli t ica ll y a nd eco no mi ca ll y 
stable 

• The colourful Amazing Tha iland ca mpai gn, the 
new niche-market programme launched in 1997 to 
cover the years 1998/99, had a strong global impact 

• Tha i Airways International, the natio na l ca rrier, 
co ntinued regular se rvice to a ll major tou rist-gen­
erati ng ma rkets 

• Foreign a irlines, whi ch brin g in 55 to 60 percent of 
tourists to Thailand, made only mino r changes 
in their ro ute sched ules. To compensate fo r the 
decline in o utbound trave llers fro m Thailand , 
man y airl ines shifted to promoting inbo und 
to ur ism to mainta in the viabi li ty of the routes 

• The tragic hurri ca nes in the Caribbean last fa ll 
diverted beach-tra ffic business to Tha iland 

Amazing Niche Markets 
The Amazing Thai land 1998/99 campaign is designed 
to steer Th aila nd away fro m being a mass-ma rket to a 
ni che-market destination. The TAT has identified nine 
themes that take tour ism ri ght down in to th e grass­
rOOtS of Thai soc iety a nd fo rge linkages with o ther 
sectors of the econom y o n whi ch to uri sm depend s, 
spec ifica ll y agriculture, the co u ntry's trad iti o nal 
bedrock. 

The nine themes and the multi-sectoral/inks 
t hey establish: 

Shopping: Promotes exports, especially of tradition­
a l loca ll y made products li ke T ha i sil k, handicrafts 
and jewel lery. A prod uct sold to a tou rist is as good as 
a prod uct exported. 

Food : Builds upo n the marketing advantage of giob­
a ll y acclaim ed Tha i food and a ll ows T ha i restaurants 
to fl o uri sh, both in Thai land a nd especia ll y abroad. 
Tha i cooking schoo ls are now everywhere. 

Agriculture: Linked to food and boosts sa le of Tha i 
farm prod ucts. Sa me prin ciple applies as in shopping: 
Agri cultura l produce used for the benefit of touri sts is 
as good as agri cultural produce exported. 

Arts and lifestyle : Enco urages Thai paintings, 
sc ulp t ure, mu sic and dance . Vis ito rs a re major 
patrons of loca ll y created a rtwork. Encourages cre­
ati vity, prese rvatio n of tradition a nd att racts you ng 
peopl e to pursue art as a pro fessio n. 

Cultural Heritage: Highlights the country as a melt­
ing po t of Indi an, Burmese, Chinese a nd Khmer cul ­
tures into somcthing dist inctly T hai. All these cultures 
are th e n refl ec ted in th e a rts a nd li fes tyle theme. 

World He r itage : Focuses on th e four UNESCO­
declared World H eritage sites in T ha iland: the histori c 
citi es of Sukho thai and Ayutthaya, t he prehi sto ri c 
archaeological di gs at Ban Chiang and the Thung Yai 
Narcs llan wild li fe sanctuary. 

Natural Heritage: Draws attenti on to the country's 
79 n a ti o na l pa rks, 89 wi ld life and " no n-h ulltin g" 
sanctuar ies and 35 forest rese rves which boas t, a mong 
other thi ngs, 27,000 species of fl owers. 

Sports: Focllsed on the December 1998 Asian Games 
and the January 1999 FESP1 C Games fo r the handi ­
capped. Reki ndl ed interest in spo rts. 
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Gateways: Builds b ri dges, li terally, w ith T haila nd 's 
neighbou rs in the G reater Nlekong Sub-region 
(Nlya nmar, Lao PDR, Ca mbodia , Vietnam, Yunnan 
Province). Touri sm is expected to be a major contrib­
utor to the region's social a nd economic development. 

A furt her objective of these them es is to co nvince 
loca l Thai s th at travel and tourism ca n touch eve ry 
major aspect of Thai life. As domest ic tourists out­
number international tou rists by about six to o ne, the 
TAT is keen to bui ld g rass roots suppo rt for tour ism 
a nd show how t ravelling ca n both distribllte income 
ou t o f the urban a reas a nd a lso in c ulca te a g rea ter 
app reciation for natura l a nd cu lrural heritage. 

Intra-ASEAN Travel 
Researching a paper on facilitating intra-ASEAN trav­
el in preparation fo r the just-d ecla red Vis it ASEAN 
M ill ennium Yea r 2002, a nalysts in Thaila nd di scov­
ned an interesting nugget: there is no mention of pro­
moting inrra-ASEA N travel in the tourism promotion 
p lans signed off by the ASEAN heads of state a t their 
sum mit co nference in Hanoi last December. Moving 
to rectify that, the Thais set "Facili tat io n of Seamless 
Intra-ASEAN Tra vel" as rhe the me of the Janu a ry 
2000 ASEAN Tourism Fo rum in Ban gkok and co m­
p iled a 3D-po in t li st of suggestions o n how best to do 
that. The Thai research makes the case that the region 
ha s an excessive fixation o n attracti ng visitors from 
the industriali sed democracies and that it must wo rk 
harder to build trave l a nd to uri s m cohesio n among 
the ni ne- me mber gro upin g. Says th e paper, " If chil­
d ren of a ny publi c school in most ASEAN co untries 
were to day as ked to id e nti fy al l nine me mbers of 
ASEAN, they would no t be able to do so." 

Thematic Tour Packaging 
\Xlith special-inte res t and n iche- market trave l ver y 
mll ch a hot iss ue, th e num e rous ASEAN a nd 
Ca mbodian festivals and events, culrural , a rchaeolog­
ical a nd religious s ites, nature and ecotouris m spots, 
a nd war sites and peace memo rials all have been pack­
aged into one book ca lled The WOllders of SOlltheast 
Asia. The first of its kind, the publica tion is aimed a t 
helping travel pla nne rs des ign creat ive a nd sea ml ess 
Southeast Asia n to urism packages for var io lls market 
segments. It was co-sponsored by J apan's Nlinisr ry for 
Inrern ational Tmde and Ind ustry. The objective is to 

help en hance regiona l marke t link ages between 
ASEAN and Cambod ia, Lao PDR 3 nd Mya nm a r. 

M arc h 1999 

Ri chl y illu strated and tighrl )r wr itten, rhe book is 
availab le from a ny of th e ASEAN national to ur is m 
organisations. It is a must- have for anyone seeking to 
diversify o r enhance exist ing content of ASEAN tours. 

Tourism Investment Guide 
Acq uiri ng informatio n o n the inves tment potenti al in 
the ASEAN to urism industry has just beca me a who le 
lot eas ier w ith the publicatio n of this derai led guide. 
Compiled by the Singapo re Tourism Board , the gu ide 
offers a stra tegic overview of the rules and regulations, 
paperwo rk and pe rm its, contacts and customs proce­
dures govern ing investment in ASEAN tourism. Shor t 
sUlTIm aries o f th~ genera l tfade development policies 
a re a lso included with names, add resses and e-ma il 
addresses of various governm ent autho ri ties who can 
help. The book was produ ced in recogn iti o n of travel 
and tour is m's role as an industry o f natio na l econom­
ic importance. As many of the regio nal governm ents 
are rapidly amend ing th eir in vest ment po li c ies a nd 
practises in view of the regional economic crisis , the 
publi catio n emphasises the need to update the veraci­
ry o f the data by check ing w ith the nation a l tour ism 
authorities before proceeding. 

Note: This publ ication is intended to provide accurate infor­
mat ion a nd includes mate rial from sou rces considered to be 
reliable. It is prov ided with the under.!:t:lnding that the Pacific 
Asia Travel Assoc iarion, a nor-for-profit o rganis:l ti on, is not 
re nder ing a ny professional se rvices a nd di sclaims any W:l rr:lll­
ty conce rning information provided. Statements a nd o pinio ns 
expresscd in any publications do not necessa ril y represcnr 
those of the publ isher or PATA. 

The ed itor a nd PATA's Strategic Information Cenrrc welcome 
suggesr ions for corrections o r cha nges. PleOlse contact Mr. 
Imtiaz J'vluqbiJ via e-ma il at imtiaz@lox info.co. rh or Mr. John 
M. Koldowski at johnk@ pata.rh. com 
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