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News from the World Tourism Organization 

Peace Dividend for Middle East Tourism 

Tel Aviv (6/09/95) - A new climate of peace in the Middle East is already 

paying off in terms of increasing tourism, announced World Tourism 

Organization Secretary-General, Antonio Enriquez Savignac, on Wednesday 

in an address to the Prime Ministers' Conference on Peace Tourism hosted by 

Israeli Prime Minister Yitzhak Rabin in Tel Aviv and Jerusalem. 

International arrivals in the Middle East region reached 

9.1 million in 1994, up 4.5 per cent over the previous year. 

In receipts, the Middle East was the second fastest growing tourism 

region of the world in 1994, surpassed only by East Asia and the Pacific. 

International tourism earnings in the Middle East grew by 18.2 per cent to 

reach US$ 5 billion, excluding airfares. 

"The new climate of peace in the Middle East has brought a huge 

dividend in terms of increasing tourism," said Secretary-General Enriquez. 

"The opening of borders, the expansion of transport links, and the 

easing of travel restrictions are all contributing to increasing travel within the 

region both by people of the Middle East and by visitors from other parts of 

the world," Mr. Enriquez said. 

A large part of the tourism growth in the Middle East last year was due 

to a strong comeback by Egypt, which managed to boost its tourism through 

an aggressive marketing campaign abroad. 

The Gulf countries, particularly Bahrain, the United Arab Emirates, 

and Saudi Arabia, also helped to boost regional results with a positive new 

trend in leisure travel that is taking place alongside traditional business travel. 
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Lebanon, which before the civil war was one of the Middle East's most 

popular tourism destinations, is rapidly reestablishing itself as an important 

destination. Arrivals grew by 25 per cent in 1994, while international tourism 

receipts climbed 12 per cent to $672 million. 

The Middle East region has a huge tourism potential. WTO forecasts 

that international tourist arrivals will climb to 11 million by the year 2000 

and that arrivals will double to 18 million over the next 15 years. 

"The Middle East is wealthy with the history of human civilization. It 

contains some of mankind's most important monuments, it boasts outstanding 

natural areas, and it is rich with the cultures of many peoples. It is my sincere 

hope that tourism will help the Middle East achieve prosperity and a long

lasting peace," Mr. Enriquez concluded. 

For further information: 

Scott Wayne 
Deborah Luhrman 

Tel: (34 1) 571 06 28 
Fax: (34 1) 571 07 57 
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TOP TOURISM DESTINATIONS IN THE MIDDLE EAST IN 1994 

Country 

Egypt 
Bahrain 
United Arab 
Emirates 
Saudi Arabia 
Jordan 
Syria 
Lebanon 

Tourist Arrivals 

2,356,000 
1,489,000 
1,239,000 

1,017,000 
844,000 
718,000 
335,000 

% change 
over 1993 

2.8 
2.7 

13.9 

2.4 
10.3 
2.1 

25.9 

TOP TOURISM EARNERS IN THE MIDDLE EAST IN 1994 

Country 

Egypt 
Saudi Arabia 
Syria 
Lebanon 
Jordan 
Bahrain 

Tourism Receipts 
(US $ million) 

1,384 
1,140 

800 
672 
582 
218 

%Change 
over 1993 

3.9 
1.7 
2.6 
12.0 
3.4 
2.3 

Israel, which is grouped with WTO's European region, received 1.8 million 
international tourists in 1994, up 11 per cent over 1993. Israel's earnings 
from international tourism were up 7.4 per cent in 1994 to US$ 2.2 billion. 
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Shalom, 

Minister Baram, 

Mr. Gonen, 

Distinguished guests, 

Ladies and gentlemen, 

I'm delighted to be able to speak with you today about peace and 

tourism. 

It's particularly appropriate that this important conference on 

"Peace Tourism" is being held here and now. Because-- after decades 

of conflicts -- the countries of the Middle East are now making serious 

efforts to achieve peace with their neighbours. 

Despite repeated attempts derail and undermine this commitment, 

the Middle Eastern countries have remained dedicated to the goal of 

peace and for those very determined efforts I commend all of you most 

heartily. 

How can the tourism sector contribute to bringing peace to the 

Middle East? And how will this new peaceful era affect our tourism 

sector? 

Those are the two topics I would like to explore with you this 

mommg. 

Tourism is an industry of peace. It brings people from different 

backgrounds and cultures together in a spirit of friendship and 

hospitality. 

Tourism is driven by curiosity. The natural curiosity of men and 

women to see new places, meet new people, and learn new things. 

People, places and things that are different from the ones they left 

behind back home. 

How boring it would be if every place we went looked the same 

and people all over the world thought alike. 



The part of tourism that I like most is that it celebrates the very 

things that make our cultures different. 

In a very positive way -- tourists seek out the authenticity and 

different traditions of a destination. While on the other hand, 

destinations try to distinguish themselves by showcasing their unique 

culture, natural beauty, and hospitality. 

Each country's uniqueness-- its differences-- are the tools of our 

trade. 

What a change it can make when differences are used for the 

peaceful purpose of tourism, rather than exploited to promote hatred, 

intolerance or war. 

Tourism is one of the world's greatest educators and in this way 

tourism teaches tolerance. By getting to know cultures and religions 

different from our own, we can begin to understand each other better. 

We can begin to better appreciate each other's points of view. And we 

can begin to work together more efficiently. 

Tourism is also the industry of peace because it demands peace to 

flourish. You don't have to look too far to find examples of destinations 

where tourism has been wiped out due to war or civil conflicts. 

It is also clear to all of us in the tourism business what a 

devastating effect the Gulf War had on tomism worldwide. 

Tourists today are spoiled for choice. There are so many 

destinations to choose from that safety and security has become a 

primary requirement when selecting a holiday spot. 

There's just no point in taking a risk when there are dozens of 

competing destinations -- each with their own unique temptations. And 

perhaps destinations that are perceived as more safe. So a peaceful and 

secure environment has become one of the fundamental deciding factors 

for tourists. 



This increasing importance of peace, safety and security has also 

come about because of a few isolated campaigns of violence directed at 

the tourism industry. 

Those who attack tourism too often try to justify their actions as a 

means of protecting their own traditional way of life. 

This is unacceptable for many reasons. Traditional ways of life 

throughout the world are being challenged in a myriad of 

ways ... telecommunications ... high speed transport ... and above all the 

natural desire for increased prosperity. 

Tourism is one of the world's only businesses that provide 

traditional cultures with an economic incentive to preserve their history, 

their monuments, their arts and crafts, and their folklore. 

It has been proven time after time that those who attack tourism 

are politically motivated and clearly understand that tourism is a vital 

part of national economies. 

Because tourism is such a major source of wealth -- one that 

extends through every level of the economy. And because tourism 

brings together individuals in friendship. It can also be a very important 

way of consolidating and solidifying peace -- once weapons have been 

laid down. 

It is no accident that the World Tourism Organization has 

development projects currently underway in Cambodia and in 

Lebanon. Nor is it any accident that we have just finished a tourism 

plan for Vietnam and are about to begin a development project in 

Eritrea. 

All of these are places where peace has created a climate that is 

ready for tourism to begin. And all of these are places where we believe 

that the benefits of tourism -- increasing international awareness and 

prosperity-- will help to stabilize the nation and contribute in a small 



but important way to a long-lasting peace. 

The new climate of peace in the Middle East has already brought 

a huge dividend in terms of increasing tourism. This is an encouraging 

trend and one that we expect to continue. 

To help prepare for tourism growth in the Middle East and to help 

promote peace in this region, W-T-0 is sponsoring a new project called 

the "University of Tourism for Peace". The idea is to bring together 

Arab and Israeli tourism students from throughout the region for joint 

classes via interactive satellite television hook-ups --at least in the first 

phase. 

It is an idea that makes sense because tourism by nature is a very 

international endeavour .... and it is an idea that we hope someday may 

even lead to the exchange of workers in the tourism industry between 

Israel and its Arab neighbours. 

Joint tourism educational programs like this one combined with 

the opening of borders, the expansion of transportation links within the 

Middle East region, and the easing of travel restrictions are all very 

positive steps that are already resulting in increased tourism ... .increased 

tourism both by people of the Middle East region and by visitors from 

other parts of the world. 

How far will the tourism sector expand in the Middle East? 

W-T-0 has some very encouraging forecasts for this region that I will 

get to in a moment. But first let's set the stage by turning to some of the 

facts and figures on the cuiTent status of our sector 

Slide 1: Growth of International Tourist Arrivals 1960-1994 

Tourism is one of the greatest success stories of our times. It 

began on a massive scale barely four decades ago, with the advent of 

better transportation -- especially air travel. And with improvement in 

the economies of many countries -- more disposable income, more 



leisure time, and increasing numbers of people with the freedom to 

travel. 

The travel industry was thrilled in 1960 to have 69 million 

international arrivals and 7 billion dollars in earnings 

By 1980, with 284 million arrivals, tourism as we know it today 

began to take shape. 

Tourist flows in the last decade also started to become more 

diversified including for the first time many new destinations in the 

Middle East region. 

Two years ago international tourism topped half a billion arrivals 

and last year that figure climbed to 537 million. 

Slide 2: Growth of International Tourism Receipts 1960-1994 

Over the past thirty years, our sector has grown an average of six 

per cent a year in arrivals and twelve percent a year in receipts. Few, if 

any, other economic activities have managed to maintain such a 

consistently high growth rate over such a long period of time. 

Tourism eamings have increased from 7 billion dollars in 1960 to 

341 billion U-S dollars last year. Every day in 1994, almost 1 billion 

U-S dollars was spent on travel abroad. 

Slide 3: International Tourism Versus Other Selected Products 

By growing faster than world trade, international travel and 

tourism revenues three years ago overtook all other categories of 

exports. Surpassing expmts of crude oil and petroleum products, 

passenger cars, electronic equipment, clothing, textiles, and raw 

materials. 

Today it is estimated that tourism accounts for more than 8 per 

cent of all export earnings worldwide ... while petroleum products and 

crude oil account for six and a half per cent and electronic equipment is 

4.5 per cent. 



But despite these impressive statistics, travel and tourism is still a 

relatively young and undeveloped activity. 

Slide 4: Regional Market Share 1960 - 1994 

When tourism began in the 1950s, nearly all international arrivals 

took place in fifteen countries: eleven in Europe, four in the Americas 

and none elsewhere. 

Last year those fifteen countries captured only 68 per cent of 

global arrivals. A decrease in market share that clearly reflects the 

growing number of new tourism destinations. 

Even so, travel and tourism today remains relatively concentrated 

geographically. Of the half billion people going abroad last year, four 

out of five travelled within their own region and only one in five took a 

trip to a different region of the world. 

We can see on this chart that last year the distribution of tourism 

worldwide was 60 per cent in Europe ... 20 per cent in the Americas and 

14 per cent in East Asia and the Pacific. 

While the Middle East captured less than 2 per cent of world 

tourism last year, we believe that with a favourable political and 

economic climate the Middle East region can significantly increase its 

share of world tourism. 

Slide 5: World Tourism 1994 

Last year we saw tourism growth pick up in reflection of the 

worldwide economic recovery. International arrivals reached 537 

million -- nearly 5 percent more than in 1993. 

International tourism receipts reached 341 billion U-S dollars-

an increase of more than 10 per cent over the previous year. 

These are new revised estimates for world tourism and you're the 

first ones to see them. I'm happy to repmt that W-T-0 has had to 

recalculate its preliminary results upwards because final statistics from 



the Middle East countries reflected a more positive year in 1994 than 

anyone had expected. 

It is also important to keep in mind that these are international 

totals. If domestic travel is included, these figures become ten times 

higher-- more than 5 billion tourists and receipts of more than 3 trillion 

U-S dollars. 

Slide 6: 1994 Tourist Arrivals by Region 

Some regions of the world fared better than others last year. East 

Asia and the Pacific continued to be the world's fastest growing tourism 

region and South Asia also had a brisk year -- even though the numbers 

are still quite small compared to other parts of the world. 

Tourism to Europe began to grow again in 1994 following several 

years of relatively flat activity. And so did tourism to the Americas -

both South and North. 

International arrivals in the Middle East region topped 9 million-

an increase of 4 and a half per cent, which is just slightly under the 

average world growth rate ... and much better than we had expected. 

A large part of the tourism growth in the Middle East was due to a 

strong showing by Egypt... which managed to boost its tourism through 

a very aggressive marketing campaign abroad that convinced tourists 

that Egypt is, once again, a safe destination. 

Slide 7: 1994 Tourist Receipts by Region 

A similar situation holds tme for international tourism receipts. 

We can again see strong growth in East Asia and the Pacific and in 

Europe. 

Earnings from international tourism soared more that 18 per cent 

in the Middle East region in 1994 to reach a total of 5 billion U-S 

dollars. 

This was due in part to big increases in earnings by the Gulf 



countries. The Gulf countries are traditionally strong in business travel, 

but last year their earnings began to reflect a positive new trend in 

leisure travel--especially among the countries themselves. 

Slide 8: Middle East 1994 Arrivals by Country 

Turning to some of the country's individual results we can see 

that tourism growth was widespread throughout the region. 

While Israel is grouped within our Europe region, we have 

included it here along with some Eastern Mediterranean and North 

African countries for purposes of comparison. 

Egypt is the number one destination in this region with more than 

2 million arrivals. It is followed by the three Gulf countries -- Bahrain, 

the United Arab Emirates and Saudi Arabia--whose results include 

pilgrims. 

Israel's strong showing in 1994 includes mainly European and 

U-S tourists. Israel's tourism growth, once more, reflects the good job it 

is doing on promotion. 

On the other hand, the sharp decrease in tourism to Morocco last 

year is an example of what happens to a destination when the travelling 

public perceives of it as unsafe. 

Slide 9: Middle East 1994 Receipts by Country 

Looking at receipts in this region, we can see that growth was 

generalized but that earnings in many of the Middle Eastern countries 

did not grow as fast as those of their neighbours. 

Egypt managed to attract higher-spending and longer-staying 

tourists. Lebanon's earnings last year show that it is making a strong 

comeback not only in terms of attracting more tourists ... but in attracting 

big spending visitors. 

Israel perfmmed better in receipts than most of its neighbours 

because it has managed to provide a quality tourism product and it has 



managed to keep arrivals growing from the higher-spending long-haul 

markets. 

In Turkey too, we can see increasing tourists spending which 

reflects the country's emphasis on improving the quality of their tourism 

sector. 

So that's where we stand today. Now let's turn to the future and 

see how and where tourism will grow over the next 15 years. 

Slide 10: Global Tourism Forecast to the Year 2000 and Beyond 

We at WTO have just finished an exciting four-year project 

called "Global Tourism Forecasts to the Year 2000 and Beyond". This 

study predicts the extent of tourism growth over the two decades from 

1990 to 2010--- worldwide and in each of the six WTO regions: Africa, 

the Americas, Europe, East Asia and the Pacific, the Middle East and 

South Asia. 

The forecast is based on a thorough and realistic analysis of trends 

and dozens of country-by-country predictions. It also analyses the 

principle factors that will influence and determine tourism flows in the 

future. 

I would like to briefly share with you some of the impressive 

findings. 

Slide 11: World Forecast 

According to WTO's global tourism forecast, international tourist 

arrivals will grow by an average of 3.6 percent a year until2010 ... when 

the number of international tourists worldwide will reach 937 million, 

more than double the number we had in 1990. 

By the year 2000 we forecast that there will be 661 million 

international tourists ... and that's less than five years away. 

Although these are huge numbers, it's worth pointing out that 

halfway through the first decade of this forecast, we are now finding that 



our predictions may be a bit too conservative. Tourism has been 

growing a bit faster than we expected. 

Where will all these new tourists go? 

Slide 12: Region by Region Forecast 

According to our study, Europe will continue to be the most 

visited destination in the world, with a total of 476 million tourists by 

the year 2010 --that's 154 million more international arrivals in Europe 

than we had last year. 

Our forecasts show average growth rates for the Americas region

-with that region attracting 207 million tourists in the year 2010 or 

more than double the number of arrivals in 1990. 

Most countries in the Americas are expected to share in this 

growth, including Central and South America countries presently in the 

early stages of tourism development. 

The biggest news of our forecasting study is the region of East 

Asia and the Pacific, which will continue its hyperactive growth rate. 

East Asia and the Pacific is expected to grow by an average of 

6.6 per cent a year, capturing 20 per cent of all world tourism by the 

year 2010 --or one in every five international tourists. 

Arrivals are expected to soar to 190 million by 2010. This is 

especially impressive when you remember that East Asia and the 

Pacific started out in 1960 with practically no international tourism. 

The Middle East is seen as having good prospects, especially for 

the second half of this decade. Growth prospects for the next decade are 

also predicted to be above average. 

On this basis, the volume in international tourist arrivals in the 

Middle East is expected to reach 11 million by the year 2000 and 18 

million by the year 2010. Most countries in the region are expected to 

share in the growth of inbound tourism -- including those countries that 



are presently undeveloped in terms of tourism, like Yemen. And 

countries seeking to reestablish their tourism sector, such as Lebanon. 

Slide 13: Middle East Forecast Intra-Regional vs Long-Haul 

Focusing on the Middle East we can begin to see where these 

new tourists are expected to come from. Slightly less than half will 

come from with the Middle East region itself. But there is a great 

potential for intra-regional travel in the Middle East, especially from the 

high-yield generating markets of the Gulf region which are still 

untapped. 

The rest of this region's tourists-- 7 million in the year 2000 and 

11 million by 2010 -- will come from long haul markets outside this 

regiOn 

Slide 14: Middle East Forecast from Long Haul Markets 

Let's look at how some of the important long-haul markets will 

perform. Our forecast shows that the most important generating markets 

for the Middle East will continue to be the countries of Western 

Europe ... with East Asia also contributing more than 2 million tourists 

by the year 2010. Within the East Asia region the most important 

generating markets will be Japan, Australia and New Zealand. 

The category of other long-haul markets on this chart lumps 

together all the rest of the generating markets. In this category the most 

important sources of tourists will be North America, Africa and South 

Asia ... with South Asia continuing to provide a high number of travellers 

who come to the Middle East for visits with friends and relatives. 

Other places with good growth prospects for Middle East tourism 

include the countries of Central and Eastern Europe and South Asia. 

Slide 15: Middle East Forecast From Major Generating Markets 

Highlighting now the five major tourist generating markets. The 

European source markets of Germany, the United Kingdom and France 



are expected to grow the fastest...approximately 5 per cent a 

year ... provided the Middle East region continues to make advances in 

political stability. 

U-S and Japanese arrivals are also expected to climb steadily, 

although from a lower base volume. 

The combined share of these markets in the Middle East will be 

around 5 per cent, compared with almost 14 per cent in 1990. This 

again shows the growing diversification of our tourism sector both in 

terms of destinations and tourism generating countries. 

Slide 16: Regional Market Share Prospects 

As I mentioned earlier, a key feature of tourism development over 

the past four decades has been the proliferation of new destinations and 

the shrinking share of tourism that goes to Europe and the Americas. 

This trend is expected to continue in the future. Taking 1970 as a 

base year, we see that Europe's market share will shrink from 68 per 

cent in 1970 to just over 50 per cent in 2010. 

The Americas region will also drop a couple of points in market 

share. 

East Asia and the Pacific is expected to be the big winner with 

one-fifth of total tourist arrivals in 2010. 

Africa, the Middle East and South Asia will also improve their 

market share, although the combined share of these three regions will 

remain below 7 per cent. 

The expansion of trade and the strong economic growth prospects 

for Middle East are two of the factors that will contribute to above 

average tourism growth. Add to that the growing interest in Middle East 

cultures ... expansion of air connections and development of new resorts 

and we feel you have a recipe for success. 

We also believe the Middle East has the potential to go far 



beyond these forecasts and increase its piece of the world tourism sector 

to much more than 2 per cent. 

Slide 17: Tourism Challenges 

These are some of the trends that are identified in our global 

forecasting study. Of course the key to all this is turning statistics and 

projections into strategies and plans. 

Our information is of little value unless the public and private 

sectors use it to improve services and anticipate the needs of the 

customer. 

Translating these forecasts into reality involves a series of 

challenges ... challenges that will require the action of both governments 

and the private sector. 

We believe the five biggest challenges to tourism growth in the 

coming decade will be: 

1. COMPETITION: In the fragmented and deregulated tourism 

industry there will be much more competition for customers, for 

financing and for development. 

2. FINANCE: As many of the speakers at this conference will 

point out in the next two days, attracting new sources of 

investment will be one of the keys to expansion of the industry 

and to making it more profitable in the future. 

3. TECHNOLOGY: Computerization of the tourism industry is 

rapidly changing the way business is conducted. Ultimately, 

computer technology may be as important to the tourism industry 

as was the invention of the jet plane. The challenge here is to get 

involved with new technologies on the ground floor, so that we 

can adapt them to our needs and not to sit back and let 

technology take the lead. 

4. ENVIRONMENT: Tomism, when properly planned and 



managed, can be a powerful force for protecting the environment 

We must make sure that new tourism products are compatible 

with the physical, as well as the cultural and social environments 

in which we operate. 

5. QUALITY: Destinations and operators will have to give top 

priority to providing quality and value for money, if they hope to 

compete successfully in the tourism sector of the 21st century. 

Slide 18: 8-Point Strategy 

Finally, based on our statistical projections and an analysis, 

W-T-0 has come up with an 8-point strategy for success. 

• create new and diversified products and services - based on the 

unique attributes and resources of the individual countries. 

• incorporate local communities in planning and operation - you 

will not succeed otherwise. 

• develop partnerships between administrators and operators -- to 

understand each others's needs and aspirations. 

• create value -- by avoiding excessive tax burdens on tourism and by 

controlling avoidable price inflation in the sector. 

• invest in the environment -- to control harmful developments and 

practices and to encourage practices that conserve and protect. 

• eliminate amateurism -- by enhancing human capital through 

education and training 

• improve host-tourist awareness --to increase appreciation and 

improve visitor satisfaction. 

• focus and increase marketing and promotion --which means 

training NTA personnel in good marketing skills ... allocating adequate 

budget resources to make an impact... and targeting specific groups of 

potential tourists with a relevant marketing message. 

(End of slides) 



The enormous growth rates forecast by WTO pose a huge 

challenge for the already strained tourism sector. 

Complicating matters further are social, technological, political 

and economic changes -- changes that will shape future tourism flows. 

Let's examine them briefly one by one. 

Under the category of social change, we believe that people will have 

the time, the inclination and the income to travel longer distances. 

Demographically, we predict the following changes will have a 

profound impact on the tourism industry. 

An ageing population will mean more mature travellers and a 

greater demand for tourism products tailored to their needs. 

An increasing number of working women and two-income 

households will boost disposable income and the propensity to travel. 

In Japan, for example last year nearly two million career women 

traveled abroad-- generally sophisticated, single women in their 

twenties with high purchasing power. 

A growing number of single adults and a probable increase in 

childless couples will also add to the number of travelers, as will trends 

towards more paid leave, more leisure time and more flexible work 

schedules. 

Finally, a trend towards earlier retirement will result in the 

healthiest and most mobile mature generation in history. 

Two other trends complete tlus sociological profile. Our travelers 

of the future will be more experienced, more sophisticated and more 

aware of their surroundings. With each trip abroad their confidence and 

expectations increase and so do their demands -- demands for more 

information about the destination and about vmious tourism products. 

Also demands for greater quality and a better price-quality 

relationslup. All of which requires an enormous effort to improve 



training and motivation of all persons involved in our activity. 

Even more than social change, perhaps it is technological change 

that will have the greatest impact on tourism in the future. 

Modem tourism is a technology driven industry, made possible by 

the invention of the jet plane. But don't expect past trends towards 

lower costs in air travel to continue. The lower operating costs of 

emerging mega-carriers are likely to be offset by the expenses of fleet 

renewal, higher user fees, taxes, congestion and environmental 

restrictions. 

Computer technology -- applied to tourism -- is just beginning. 

The development of computerized systems will be the second revolution 

in tourism -- even more revolutionary perhaps than the creation of the 

jet engine. 

Tourism growth will put great pressure on transport infrastructure 

-- airports, roads and rail networks. Transport constraints are predicted 

for all regions of the world, but will be especially difficult in Asia and 

the Pacific. 

Air transport congestion could be a major obstacle to full tourism 

growth in the next decade. Overcoming this obstacle will require a 

conceited effort to improve existing airports and build new ones. 

Decisions which will demand massive new investment and political will. 

In the economic sphere, the link between travel trends and overall 

economic performance is clear. The downturn of the past two years has 

held down tourism growth rates, but the outlook is brighter. 

Averaged over the entire decade of the 90s, the GDP growth rate 

worldwide could reach three percent a year -- with developing countries 

exceeding that rate and industrialized ones growing more slowly. 

Particularly imp01tant for tourism is the forecast that personal 

disposable income is likely to continue increasing. 



The trend to~ards tr<fcte liberalization will stimulate economies. 

For tourism, the new negotiating framework for trade in services, the 

World Trade Organization, will be an especially important tool for 

countries to maximize profits from tourism services. 

While on a regional level, trading agreements -- such as NAFT A 

and ASEAN -- will have a tourism component that will stimulate 

growth. 

On the negative side, our study forecasts shortages of investment 

capital. Growth of the tourism sector over the last decade has been 

spurred by the ready availability of investment capital for tourism 

infrastructure and facilities. But this is likely to change in the next few 

years owing to the financial difficulties faced by some transport, hotel 

and tourism companies. 

Lastly, political changes represent another set of challenges for 

our industry. 

New political openness in Eastern Europe, Central Asia and 

Southeast Asia mean new countries and new destinations are coming 

on stream to compete for tourists. 

Tourism is being regulated for the first time on a regional level -

in the European Union today and perhaps in other regional economic 

blocs tomorrow. 

Efforts at global regulation of the environment will require more 

comprehensive planning of tourism projects. Issues such as global 

warming and biodiversity -- that came up at the Rio Conference on 

Environment and Development will increasingly impact on tourism. 

Interest in the environment, on the other hand, may stimulate 

growth. Good inforn1ation oneco-tourism is still hard to come by, but 

one recent estimate predicts this demand will grow by twenty-five to 

thirty percent a year in the last half of this decade, while cultural tourism 



will grow consid~ly sl: r. 
' Impediments to'Eavel, such as control of visas, passports and 

foreign exchange, can restrict trayel, while elimination of these 

restrictions free people to move between countries. Here governments 

are in control and unfortunat~ there are mixed and contradictory 

trends. 

Finally, as I mentioned earlier, security is becoming a more 

important issue as the volume of travel increases and the traveling 

population gets older. People want to feel welcome and safe when they 

travel and providing this security is going to require new cooperation 

between governments and the tourism sector. 

Ladies and gentlemen, the Middle East region has a huge 

potential to become a star on the world tourism stage. 

It is wealthy with the history of human civilization. 

It contains some of mankind's most important monuments. 

It boasts outstanding natural areas -- mountains, deserts and sea 

shores -- many with first-class tourist facilities. 

It is rich with the different cultures of many peoples. 

It is my sincere hope that tourism will help the Middle East region 

achieve prosperity and a lasting peace. It is also my sincerest hope that 

all of you will continue to work towards peace so that tourism in the 

Middle East can succeed. 

Thank you. 


